
Rosenthal meets Versace presents new children's tableware sets that combine luxurious style and practicality for little
trendsetters.
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Rosenthal Meets Versace: Kids, style is
served!

Rosenthal meets Versace presents new children's tableware sets in the
Barocco Rose, and Barocco Blue designs, and Medusa Gala available in classic
pink and blue or neutral white and gold, and features Versace’s iconic Medusa
head and intricate Baroque flourishes.

The first set includes three pieces: a breakfast plate, cup, and bowl. A second,
more extensive set comprises seven pieces, including children's cutlery set
with a knife, fork, and large and small spoon, in addition to the plate, cup,
and bowl.

Additionally, the Barocco Gold children's cutlery set, featuring a knife, fork,
and both a large and small spoon, complements these elegant services. It is
made from stainless steel with a gold PVD coating, in which the delicate
Barocco pattern is laser-engraved.

These stylish tableware sets bring Versace's iconic design and luxurious
aesthetic into the everyday lives of children, making every meal a special
occasion.

In harmony with the new tableware designs, two elegant baby picture frames
are introduced in these same motifs. Crafted from bilaminated silver, each
frame showcases the refined Versace logo along the bottom edge.

Available in portrait formats of 9x13 cm and 13x18 cm, these frames are
perfect for displaying the most cherished moments.



About Rosenthal

From porcelain pioneer to an international design company.

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.

About Rosenthal meets Versace

The collaboration between Rosenthal and the renowned Milanese fashion
house Versace began in 1992, under the creative direction of Gianni Versace.
From the outset, Versace’s universe extended far beyond fashion, embracing
design in its broadest form and expressing a distinctive vision of lifestyle.
With the aim of translating this unique aesthetic into the world of interiors,
the partnership with Rosenthal was established. Renowned for excellence,
innovation, and craftsmanship, Rosenthal became the perfect partner to bring
the opulent Versace lifestyle into the home. Drawing on some of Versace’s
most iconic prints and motifs, the collections merge classic and modern
elements, offering a bold celebration of the maison’s signature style.
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