
Ice Blue, Moon Grey, Night Blue: the new colours revive the classic and timeless Thomas collection Trend.
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Thomas - Trend Colour

Thomas Trend Colour

In more than 35 years the Thomas Trend collection from the London design
forge "Queensberry Hunt" has conquered countless households, cook-shops,
offices and bistros. With its timeless and functional design, Trend white is
regarded worldwide as one of the most popular dinnerware for everyday use.
The new Thomas collection sets coloured accents - inspired by the nature of
the North.

Thomas Trend Ice Blue lets the finely ribbed structure of plates, cups and
bowls shine in a powerful turquoise blue of the Arctic. Night Blue casually
rings in the "blue hour" within your own four walls and with Moon Grey the
day ends warm and cosy in the moonlight. The exclusively developed colour
glazes give the collection a fresh and distinctive look that integrates perfectly
into your own home - whether in Scandi chic or Hygge style.

All articles of the Thomas Trend Colour collection are made of natural raw
materials and are "Made in Germany". Every single item is dipped into a
coloured glaze and subsequently burnt. The result is therefore always
individual. Depending on the amount of glaze applied, the white porcelain
shines sometimes more times less through. This creates extraordinary
shading effects that highlight the typical ribbed structure of Trend.

From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The



former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.
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