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Sambonet Marco Polo 

From Italy to China on the Silk Road, Sambonet draws on Marco Polo’s
legendary voyage to accompany its tableware with a versatile set of Chinese
chopsticks.
Just as architecture changes from West to East, the culture of dining finds
new ways to express itself and take on new influences. The illustrations on
the sides of the chopsticks represent the characteristic buildings of the cities
visited, while the chopstick rest takes on the look of an exotic landscape
between rivers and mountains.
With this collection, Sambonet interprets a union of different cultures,
customs and culinary preparations expressed through the rules of
contemporary place settings. The typical Asian chopsticks and the spoon, the
symbol of Western cuisine, are offered together to symbolize the bonds
between the two worlds, which grow ever closer together.
The set consists of 2 chopsticks with tips in stainless steel and the body in a
black synthetic fibre, completed by an ergonomic chopstick rest. The spoon,
also of stainless steel, completes this selection destined for all the tables in
the world.
The legacy of the adventurer who blazed a trail to new worlds.

From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for



everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.
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