
Timeless, pure, simply beautiful: the new colour variation "Mesh Mountain" from Rosenthal.
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Rosenthal - Mesh Mountain

Powerful and profound: Rosenthal Mesh Mountain

Inspired by the expressive grey of the mountains, Rosenthal continues to
expand the colour palette of the bestseller collection Mesh. In addition to
Forest, Aqua, Walnut and Cream, Mountain is now also available in a
powerful and timeless grey nuance. The warm tone creates a cozy, modern
mood - whether at a business lunch, a casual breakfast with the family or in
haute cuisine. Rosenthal applies all colour variations to the porcelain with a
special high-temperature glaze at 1,400 degrees. Particularly resistant and
colour-intensive, the glazes emphasize the individual handcrafted character
of the shapes and make the relief of mesh appear more intense. A high-
quality drinking glass completes the collection. The mouth-blown glass
tumbler picks up the typical line structure of the porcelain parts through
special relief work in the bottom. Either clear or in the colour variants Aqua
and Mountain, it completes the staging on the laid table - whether in an all-
over Mesh look or individually with any other collection.

Rosenthal Mesh/Design: Gemma Bernal

Spanish industrial designer Gemma Bernal draws her inspiration for new
porcelain collections from an intensive dialogue with Spain’sbest chefs and
cookery schools. Her collaboration with Rosenthal has resulted in an
innovative dining and gourmet collection replete with idiosyncratic details
and a range of versatile and combinable individual pieces for tapas and
buffets. What makes the well-defined geometric forms of the Mesh collection
really special is the delicate, bamboo-like Mesh relief. This also lends the
table arrangement a modern and lively feel, even in combination with plain
white porcelain. The series is rounded off with a range of round, oval, angular
and square platters and plates.



From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.
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