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Rosenthal meets Versace - I love Baroque

I love Baroque

The legacy of Versace and its fascination for glorious epochs remains opulent
yet renewed in a pure style, making the new I love Baroque collection
enduring and timeless. The 2017 dining collection from Rosenthal meets
Versace reinterprets the heritage of the Maison with refined decorations of
the Baroque era in signature tones of black, white and gold. The gold Medusa
draws the eye to the centre of the plate while recurrent neo-classic symbols
interchange in geometric circle bands. Signature of the Baroque print, urns,
laurels and ornaments stand out on a matt, especially colorfast black or white
background, all enriched with gold.

I Baroque Limited Edition
The plate I love Baroque Limited Edition complements the collection in
Rouge, Violet, Vert, Bleu and Noir Brillant with a magnificent gem for the
opulent table while its surface captivates with its excellent processed
precious metals and a tangible shiny relief. The collection is limited to 199
pieces each worldwide.

I Baroque and Roll additions
The I love Baroque collection also comes in another different version: The
limited I love Baroque and Roll collection, available only in 2017, with its
vibrant strokes of blue, green, purple and red color-blocks set on the matt
black and white pattern. A contemporary vision that conveys the dynamic and
sporty attitude of the latest fashion collections by Versace. Plates and cups
complement the collection.



From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.
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