
"Maria" numbers among the most extensive and best-selling crockery designs of all time.
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Rosenthal - Maria

"Maria" is by far the best known classic service from Rosenthal. For
generations, it was the porcelain for weddings and other festive occasions.
The original model for the form "Maria" was a silver teapot with a matching
milk jug and sugar bowl from around 1815. These pieces were bought by
Privy Councillor Philipp Rosenthal on a visit to England.

The classicized, square base form is framed by a delicate, finely curved
pomegranate-relief, showing design-elements of the "Empire" style. Both
styles, the severe classicism and the agreeable Empire, the style of the
bourgeosie, simultaneously playing an important part with constantly
conflicting influences.

"Maria" is a typically English silver form from the early 19th century, which
Rosenthal transferred to porcelain in an exquisite style.

Rectangular handles, copied from the ebony and ivory handles of the silver
pots, are characteristic of the service "Maria" and the offset square surfaces
with their light and shadow play, give this form its unmistakable charm. This
service was named after Philipp Rosenthal’s second wife and great love,
Maria.

In the Twenties and Thirties, "Maria" was an all-encompassing service with
170 different single items. Today "Maria" is still the most comprehensive
table service from Rosenthal. A multitude of special and additional items
complement the service and make it a complete gourmet programme.
Decorative accessoires such as vases, bowls, candlesticks, napkin rings and
much more make "Maria" an ideal gift-collection.



From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.


