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Rosenthal - 60 Years studio-line:
"Sixty&Twelve" Vase Collection

To mark the 60th anniversary of studio-line, Rosenthal is launching 60
selected vases in twelve different colours that reflect future trends and at the
same time represent a journey through Rosenthal's design history. The
limited edition alternates between restrained shades of grey, pastel green
and blue as well as intense berry tones with sonorous names such as Sea
Salt, Tangerine, Mint and Abyss. Included in the illustrious birthday series are
Rosenthal classics such as Plissée by Martin Freyer (1968), Pollo by Tapio
Wirkkala (1970), Arcus by Marcello Morandini (1983), Conio by Michele De
Lucchi (1994), Fast by Cédric Ragot (2006) and Fondale by Office for Product
Design (2017). 

The shapes are as varied as the colours: they range from pure, architectural
volumes to sumptuous, floral objects. The restrained tones of the palette
correspond with the strictly geometric vase shapes, while the intense colours
blend with the poetically playful objects. The vases are made of through-
dyed porcelain mass.
What appears easy at first glance is technically demanding, even for
Rosenthal. The porcelain mass produced according to the company's own
recipe changes according to the addition of the coloured bodies, which in
turn has an effect on the stability of the bodies before and after firing. To
achieve the shape of the coloured vase as in the white original, each of the
60 vases had to be newly created. 

The sophistication of the Rosenthal studio line vases therefore lies in the
expertise and manufacturing art of the Rosenthal craftsmen, who like
alchemists create artistic objects from porcelain according to a secret recipe.



From Porcelain Pioneer to International Design Company

Founded in 1879, Rosenthal reflects on its longstanding company history.
The story of Rosenthal is the story of a father and son – founder Philipp
Rosenthal Senior and the visionary entrepreneur Philip Rosenthal Junior. The
former laid the foundation for modern porcelain production, while the latter
built Rosenthal into a renowned international brand. His credo: a passion for
everyday luxury and a heartfelt commitment to design. For well over a
century, established designers, artists, and trendy newcomers have crafted
elegant, high-quality tableware collections and exclusive pieces that enhance
living spaces. Rosenthal's clientele includes not only households worldwide
but also 800 international restaurants and hotels. Rosenthal is already on the
path of green transformation and established the "Corporate Sustainability"
unit in 2022. The company actively addresses sustainability in environmental
and energy management and social responsibility. The Rosenthal portfolio
features the Rosenthal, Hutschenreuther, and Thomas brands, along with
collaborations such as Rosenthal meets Versace and Swarovski x Rosenthal.
Since July 2009, Rosenthal has been part of the Italian Arcturus Group.


